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OFFICE OF THE VICE PRESIDENT PLANNING & DEVELOPMENT 
625 EDGECOMB AVENUE 
YORK, PENNSYLVANIA 17403 


20 Aprik«¥970 


Dear General Manager: 


Please find enclosed the current fact sheet on Music Industry Relation 
compiled after many conferences with the Industry regarding college radio 
station record servicing. The yellow questionnaire attached reflects the 
questions asked by the Industry about your station, The men in the 
Industry have been in the business long enough to quickly spot some dis- 
crepancies, inaccuracies, and in a few instances 
tial audience numbers and format air times, 


exaqgerat ions on poten- 


| am just writing to let you know that the Industry is given copies of all 
the questionnaires returned by IBS members and they utilize the IBS infor- 
mation to update and record their promotion list. Only one side of the 


questionnaire is duplicated and we encourage you to write a letter if you 
should feel your comments on Industry services are valuable to the Industry 
executives themselves. 


The system is trying to establish a rapport nationally with members of th 
broadcast and communications media and for the first time will be operating 
with a full-time staff to provide both you and the media with the opportu- 
nity to interact. It is imperative for me to emphasize the importance of 
your participation in the programs of the system; the only way that we can 
gather the necessary information on your station in order to represent th 


college radio industry as it should be represented is for us to have com- 
plete and immediate cooperation from youl The hackneyed expression has 
always been, "What has IBS done for our station?'' The entire philosophy 
behind IBS as a trade association is that members of the system participate 
in the programs of the system and help initiate methods and programs. By 
virtue of other stations' success, the members in general may be afforded 
the opportunity to achieve greater quality of broadcasting. We need your 
active and creative participation, your active and creative interest. 


During the 1970-71 academic year, !BS will be holding a series of planned 
regional conferences designed to provide you and the members of your staff 
with the opportunity to learn more about you own station through dialogu 
and interaction with other stations and other staffs and experts in the 
broadcasting and communications media. There has been an expression made 
on the part of the stations to attend workshops in order that they might 
gather information and become more knowledgeable in the operation of their 
stations. We hope that the regional conferences will satisfy this need. 
Your comments, as always, will be appreciated. 
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Michael Wm. Kohistrom 
Vice President 


THE INTERCOLLEGIATE BROADCASTING SYSTEM, PANNE « 


OFFICE OF THE VICE PRESIDENT PLANNING & Di VELOPMENT 


NATIONAL CONVENTION COMMITTEE 
BIDDEFORD, MAIN) 14005 


DISC DISTRIBUTION DEPOT 


FACT SHEET 


In an effort to establish stronger bonds between the colleqe 
radio industry and the music industry, the concept of DDD developed. 
Conceived at first to alleviate the record dilemma, experienced by 
member music directors, DDD's object: 


1. To establish a current roster of facts on member 
station's format. 


2. To develop a rapport between music industry & IBS 
members. 


3. To promote an accurate understanding of the College 
Radio Market through increased music industry 
relations. 

4, To promote an accurate understanding of the indus- 
try's policy and practice of promotional disc 
dissemination. 

It was first thought that IBS could act as the intermediary agency 
between college radio and music industry for the direct distrioution of 
discs. Interviews with a sampling of the music industry representatives 
revealed a desire on the music executives part to establish a personal 


rapport with college radio stations. Thereby indicating little interest 


in an intermediary agency. 
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What then do member stations have to do? 
1. Complete and return the quarterly questionnaires. 


format mn related 


, : F ; 
2. Notify IBS of personne] 5 


’ 


changes. 


Sis Indicate labels currently received and which are 


nostly desired. 


For more specific information, contact 
I BS 
PLANNING AND DEVELOPMENT DIVISION 


MUSIC INDUSTRY LIAISON 


